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Connecting with Patients
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Your Patients Believe in You

And they want to hear from you!



Highlight Your Med D Expertise and Value 
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Utilize available resources: 

✓ Your Computer System

✓ Patient Engagement Center

✓ Medicare.gov

Plan Comparison Tools: 

✓ PrescribeMedicare

✓ Medicare.gov (free tool)

Consider a dedicated iPad or computer station for patient plan selection 

during Part-D Open Enrollment 



Pharmacist Checklist
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October 1st – 14th:  

▪ Gather free resources

- Print materials for use in-store

- Social media graphics for use online

▪ Print in-store materials (flyers, posters 
and bag stuffers)

▪ Review available: 

- Patient resources

- Plan Comparison Tools

▪ Identify Your Medicare Patients

▪ If you have an IVR system:

- Record Med D outbound voice 
messages

- Schedule calls to begin October 15th



Pharmacist Checklist
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October 15th – December 7th:

▪ Begin patient outreach in store and online:

- Hang posters in your store and distribute 
bag stuffers

- Post on your social media accounts about 
Medicare Part D Open Enrollment

▪ Med D outbound voice messages begin 
going out to patients

▪ Conduct scheduled plan reviews with your 
high-value and/or co-pay sensitive patients

▪ Make sure all your patients know that:

- You are a valuable resource for Open 
Enrollment, you can provide additional 
information if needed

- They should talk to you, their trusted 
pharmacist, as they make choices about 
plans



2019 Elevate Med-D Print Kit
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Flat envelope, delivered in stores mid-to-late September

▪ Elevate Letters: 

- Medicare Part D Overview

- Marketing Kit Overview

▪ NEW! Medicare Part D 

Pharmacist Checklist

▪ PrescribeMedicare

Overview Flyer

▪ Marketing Material 

Samples:

- Poster

- Bag Stuffers



Med-D Marketing Materials
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*Access to Brand Central Station for GNP Premier members only

• Social Media Graphics (for patients)

• Print Materials: Bag Stuffer, Poster 

Window Cling

• PBM Letter Flyer, Social Media 

Graphic, and sample IVR script

• NEW! Spanish Language Materials

• NEW! Patient Letter Campaign

• Outbound Calling Campaign

• Brand Central Station–GNP Branded 

Materials*

Materials for all Elevate Members 

online.



2019 Med-D Digital Kit
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Exclusively for Elevate Members



Medicare Part D Website for Patients
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www.mygnp.com/medicare-part-d



WeAreGNP.com/evolution
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*Access to Brand Central Station for GNP Premier members only

Looking to connect with patients online, but don’t know what to post?

Content Ideas

• Promote your services

• Spotlight patients, staff members

• Participation in local events

• Healthcare information (sunscreen, 
flu shots, heart health, etc.)

• Resources and information for Med 
D Open Enrollment

• Talk to your trusted pharmacist, as 
make choices about plans

• Celebrate birthdays (Pharmacists, 
and staff)



WeAreGNP.com/MedD
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*Access to Brand Central Station for GNP Premier members only

Download these resources to help you get started!

• Pharmacist Checklist

• Content Ideas for Social

• Social Media Graphic

• Bag Stuffer File

• Additional resources



We Believe in Independents



We Believe–Because Patients Believe
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Good Neighbor Pharmacy has been ranked “Highest in Customer 

Satisfaction with Chain Drug Store Pharmacies” in the J.D. Power 2018 U.S. 

Pharmacy Study. This is Good Neighbor Pharmacy’s seventh recognition

in nine years: 2010, 2011, 2013, 2014, 2015, 2017, and 2018.



We Perform as a Network
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*All 3 Adherence Measures

▪ Elevate is a 5-Star Network

▪ 1000 of our pharmacies are 5 Stars*

▪ 75% of our pharmacies achieve 3+ Stars

EQuIPP performance data, period ending June 2018

5

Measure # of Patients
Performance 

Score
Goal

Cholesterol 

PDC
420,225 86.9% 85%

Diabetes PDC 152,406 86.8% 86%

RASA 
Diabetes

419,513 88.2% 85%

5

5



Our Data-driven Approach in Action
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IQVIA Data

Source: IQVIA– September 2018 Data/Rolling 12 Month Rx Count
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We believe in Independents

Because your patients believe in you!



Member Resources: 

Elevate PSAO Members–2019 Medicare Part D Digital Kit on the 

Elevate Tab of your Patient Engagement Center: 

account.prescribewellness.com/login

Good Neighbor Pharmacy Members–branded Med D materials, 

and social media resources on Brand Central Station: 

gnpbrandcentralstation.com

Public Resources: 

Med D Info for Patients: www.myGNP.com/medicare-part-d

Additional marketing/social media resources:

www.WeAreGNP.com/evolution

Additional Medicare Part D resources (including the checklist 

discussed today): www.WeAreGNP.com/MedD
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https://account.prescribewellness.com/login
https://gnpbrandcentralstation.com/
http://www.mygnp.com/medicare-part-d
http://www.wearegnp.com/evolution
http://www.wearegnp.com/MedD



